
REAL ESTATE
RETREAT

THE IMPORTANCE OF BRANDING &  MARKETING

The

P R E S E N T E D  B Y  B E N I T A  S C O T T

WITH BRAND DESIGNER &
STRATEGIST ASHLEY BERRY



HI,
I'M ASHLEY!

I am Ashley Berry. I’m from Durham, North Carolina.

I‘m a Brand designer, Brand strategist, and Graphic

designer. In short, Brand and graphic designers

focus on the visual aspect of your business. Brand

strategists focus on strategy. I have been in the

Design industry for many years. I have a degree in

Graphic & and web design and experience with

branding & and marketing agencies. 

I started my branding agency in 2020, and have

been a full-time entrepreneur ever since! 
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Advertising in local newspapers, real estate magazines, or community publications

can help you reach a wider audience. Design print advertisements that communicate

your unique selling points, current property listings, and contact information. 

Create visually appealing flyers to promote your open house events. These flyers

should include details about the property, the date and time of the open house, as

well as your contact information. Distribute them in the neighborhood and at local

businesses to attract potential buyers. 

While not exclusive to advertising, high-quality business cards are essential for

networking and should be readily available at all times. Your business card should

feature your logo, contact information, and a brief tagline or description of your real

estate services.

A website designed to provide a professional online presence, allows for property

listings and showcasing, serves as a platform for branding and personal introduction,

facilitates lead generation, offers educational resources, and enhances marketing

efforts. It is an essential tool for building and growing your real estate business in the

digital age.

Professional brand photoshoot with creative direction and intentional strategy. 

A well-designed logo with brand colors to establish a visual identity for your business

and reflect your personality and values as an agent 

Social media templates to showcase your sold properties, professional headshot, a

brief bio, and details about your experience and specialties. Client testimonies, and

Open House Announcements, for sharing educational content related to real estate.

This could include tips for home buyers and sellers, market updates, neighborhood

spotlights, or information about the home-buying process. 

 

Marketing Materials & 
Branding Essentials You Will Need : 

Professionally designed property brochures are essential

for showcasing individual properties. These brochures

should include high-quality images, detailed property

descriptions, key features, and your contact information.

They can be distributed at open houses, in local

businesses, and through direct mail campaigns.

 Direct mail postcards can be an effective way to target

specific neighborhoods or demographics with your real

estate services. Design eye-catching postcards that

highlight your expertise, recent sales, or current

property listings, and include a clear call to action to

encourage recipients to get in touch with you.

Custom-designed newsletters can be distributed to

potential clients and leads to provide valuable

information about the real estate market, home buying

or selling tips, and updates on local property listings.

Newsletters help position you as a knowledgeable and

helpful resource in the real estate industry



I M P O R T A N C E  O F  P E R S O N A L   |  W H Y  Y O U  N E E D  I T

- Personal branding defines who you are as a real estate agent

- Building trust, credibility, and recognition in the industry

- Standing out in a competitive market

Branding yourself as a realtor is important for several reasons,

and yes, sellers and buyers do care. 

When sellers and buyers are looking for a realtor to represent them, they want

someone they can trust. A strong personal brand can convey professionalism,

expertise, and a commitment to providing exceptional service, which can help

build trust and credibility with potential clients.

In a crowded real estate market, sellers and buyers have many options

when it comes to choosing a realtor. A well-defined personal brand can help

you stand out from the competition by showcasing your unique strengths,

values, and areas of expertise.



Branding your business is important

because it helps you establish a distinct

identity and create a lasting impression

on your customers. Branding sets you

apart from your competitors, builds trust

with your audience, drives sales, and

establishes customer loyalty.
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WHAT IS BRANDING?

WHY IS 
BRANDING 
IMPORTANT?

These are the 3 Key Aspects Of Branding : 

Identity: 

You need to create a brand identity for your business that

sets it apart from competitors. This includes a business

name, logo, color scheme, and visual style that help

customers recognize and remember your brand.

Perception: 

Branding influences how your target audience perceives

your business. This is how people feel and think when they

hear or encounter your brand. The goal is to be perceived

in a positive and meaningful way.

Promise:

Branding communicates a promise to its customers—a

promise of quality, reliability, or a particular experience.

This promise MUST BE upheld to build trust and loyalty

with potential or active clients.
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Regardless of whether you are a business, a professional, or
an individual, you can cultivate and express your personal
brand in various ways.

Yes, you can build wealth and success primarily through your
personal brand rather than through traditional business
ownership. In fact, you can leverage your expertise and public
personas to create endless opportunities.

If Real Estate Expert...

You are A PERSONAL BRAND. 

So, don't think " Oh, I don't have a business. I don't need
branding". Aht. Aht. Yes, you do.

 

Personal branding is rooted in your ability to
effectively communicate your expertise, connect
with audiences, authenticity, and capitalize on your
visibility and influence.

Define your purpose and what you want to be
known for.

Establish consistent branding elements such as a
personal logo, color scheme, typography, and
imagery that align with your personal brand.

A professional website, and social media
presence, to showcase your expertise and
insights.

Professional photography, a professional
branding stylist, and visual assets that represent
your personal brand in a polished and
professional manner.



I M P O R T A N C E  O F  P E R S O N A L   |  P R O F E S S I O N A L  I M A G E S

Quality professional photos are essential for a strong personal brand 

Showcase properties and portray professionalism.

Create a consistent and polished image across all marketing materials.

Be sure to take professional/branding images quarterly. 

In real estate, first impressions are crucial. Your appearance and branding visual are often the first

things that potential clients will notice, and they can significantly impact how you are perceived

In real estate, branding images are essential for showcasing not only the properties you represent but

also your brand as a realtor. While studio images can be polished and professional, intentional lifestyle

images play a crucial role in establishing a strong and relatable personal brand. Lifestyle images allow

you to convey your personality, values, and interests in a way that studio images cannot. By

showcasing yourself in authentic, real-life situations, you can establish a deeper and more relatable

connection with potential clients. Lifestyle images provide an opportunity to tell a story about who you

are as a realtor. Whether it's through images of you engaging with clients, exploring neighborhoods, or

participating in community events, these images can convey your passion for real estate and your

commitment to serving your clients.



I M P O R T A N C E  O F  P E R S O N A L   |  L O G O  D E S I G N

As a realtor, having a well-designed logo and a consistent set of branding
colors can significantly benefit your business in several ways.

- Importance of a unique and memorable logo

- Establishes a visual identity for your business

- Reflects your personality and values as an agent

A professionally designed logo and a set of branding colors can elevate the overall image of your

real estate business. It conveys a sense of professionalism and attention to detail, which can help build trust

with clients and prospects. When clients and prospects see your logo or encounter your branding colors, it

reinforces your brand in their minds, making it easier for them to recognize and remember you in the future.

Your logo and branding colors can be used across a wide range of marketing materials, including

business cards, brochures, websites, social media profiles, and property listings. Consistent use of

these elements helps tie your marketing efforts together and creates a polished and professional look.

Overall your logo and a consistent set of branding colors contribute to a professional image, aid in
brand recognition, differentiate your business, create cohesive branding, enhance marketing
materials, and contribute to the perception of trust and credibility.



I M P O R T A N C E  O F  P E R S O N A L   |  W E B S I T E  D E S I G N

Quality website is essential for a strong personal brand 

 - An online hub for your personal brand

- Introduction, expertise, and bio

- Demonstrates value to potential clients

A website serves as a digital storefront for your real estate business, providing a professional and

credible online presence. It allows you to showcase your services, properties, and expertise to

potential clients, helping you make a positive first impression.  Visitors can easily reach out to you

to inquire about properties, schedule consultations, or ask questions, helping to drive potential

clients into your sales funnel. A website also allows you to provide valuable educational

resources to your audience, such as guides for buyers and sellers, market updates, and

neighborhood profiles. Additionally, maintaining a blog can help you demonstrate your expertise

and attract organic traffic from search engines. Lastly, your website can be a central hub for your

marketing efforts, allowing you to integrate branding elements, testimonials, and multimedia

content to convey your unique value proposition and differentiate yourself from other real estate

professionals.

Use your website as an opportunity to introduce yourself if applicable, to potential clients. You
can share your professional background, expertise, and approach to real estate, helping to build
trust and rapport with visitors.
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 THANK YOU SO MUCH FOR VIEWING!

NEED BRANDING? 
SEE HOW WE CAN 
WORK TOGETHER!

www.elitechoiceagency.co


